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Today’s Agenda

Ads Management & Audiences
Conversion events

Reporting

Q&A




Ads Manag

ement

See which ads are turning visitors into customers

Your ell-in-one place to manage all your Facebook, Instagram, Linkedin,
and Google ad campaigns.

Tie ad spend directly to company revenue.

See who is interacting with esch ad.

Re-engage with existing contacts.
- Align advertising with the rest of your marketing.

Once you connect an sccount, you may be eligible for $500 USD in ed
credits. Learn more sbout the Linkedin Offer 2 and Google Offer &2

‘ Sikdemo

Create ad account
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Ads Management

e Connecting your Ad accounts
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Ads Management

e Connecting your Ad accounts

e Creating Ads
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Ads Management

e Connecting your Ad accounts
e Creating Ads

e Build audiences
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Conversion
Events

A

A

A

A

A

A

A

Conv - Sleigh Beds - New
® Active

Conv - Wooden Beds - 2022 - EX
® Active

Conv - Bed By Size - 2022 - Bed By Size Broad - Max Conv.

Conv - 4 Poster Beds - 2022 - EX 4 Poster Beds Broad Max Conv
® A

Conv - 4 Poster Beds - 2022 - EX & PH
®

Conv - Bed By Type - 2022 - EX
® Acive

Re-targeting - 22/07/22
® Active

Conv - Search RLSA - Targats Previous Visitors - 2022 - EX
® aci

Bed Manufacturers BMM Mobile

ACCOUNT NAME

Revival Beds (709-91

Revival Beds (709-91

Revival Beds (709-91

Revival Beds (709-91

Revival Beds (709-91

Revival Beds (709-91

Retford Pine Ltd

Revival Beds (709-91

Revival Beds (709-91

Create event

Communicate to an ad network when an event occurs on a contact
record, like when their lifecycle stage changes or when they make an
in-store purchase. This can optimize the delivery of your ads. Learn

more

Ad network

[ Facebook

Ad account

SC Southeast Ad account X

Event trigger
(@ Lifecycle stage change @
Lifecycle stages

Selecta lifecycle stage. You may also change which stage you'd like it to map to in
the ad network.

Lead
Marketing Qualified Lead
Sales Qualified Lead
Opportunity

@® Customer

Earahnl lifancla stana
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Conversion Events

e Create and sync conversion events
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Reporting

CONTACTS &

480

£87.51 each

Save report

Linkedin

AMOUNT SPENT @

£42,005.71

£2,800.38 each

Ad spend over time

o Linkedin @ Facebook @ Google Ads

£4,00000

£3,000.00

§ f2.00000

£1,00000

May2018  Mar2019
Session d

Nov2020

ROl ©

1,280%

Save report

12022
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Reporting

e Platform Comparisons
o Google Ads, LinkedIn & Facebook
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Reporting

e Platform Comparisons
o Google Ads, LinkedIn & Facebook

e Lifecycle tracking
o Identify Blockers & Friction
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Reporting

e Platform Comparisons
o Google Ads, LinkedIn & Facebook

e Lifecycle tracking
o Identify Blockers & Friction

e Atfttribution
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Google Ads &
the HubSpot Center for Paid Ads

ﬂ



Incentives for linking Google Ads in HubSpot!

Use CRM and web analytics data to inform your Google Ads
campaign management strategy. Bring more quality leads to your
business and learn exactly which ads are turning prospects into

customers.

Monetary credits may be available by

linking your Google Ads in HubSpot!
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https://www.hubspot.com/products/marketing/google-ads#Promocode

Leverage the HubSpot Center for Paid Ads

o It’s free
e Access to seasoned paid ads consultant
e Second pair of eyes to review any paid ads campaigns

e Opportunistic feedback to increase conversions & lower cost

of customer acquisition
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Next Steps
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Next Steps

e Keep an eye out for a follow-up email with
a link to the recording and slides from
today’s event.

e Partner with your CS resource at HubSpot
Tfo execute on your strategy

e Connect on LinkedIn

e Share your feedback!
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Upcoming Scale Like a Pro topics

February 1 Landing Page Features & SEO

February 8 Content

e Register for future Scale Like a Pro sessions:
https://events.hubspot.com/scale-like-a-pro-series/

e \Wednesdays at 11:00 AM EST

e Keep an eye out for more topics coming in February
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Resources

e Lesson: Getting Started With HubSpot Ads (HubSpot)

e Blog: Why You Should Be Leveraging HubSpot Ads Optimization Events (HubSpot)

e Article: Create Facebook ad campaigns in HubSpot (HubSpot)

e Article: Ad tracking in HubSpot (HubSpot)

e Article: Create ads audiences in HubSpot (HubSpot)

e Article: Ads FAQs (HubSpot)

e Article: Analyze ad campaigns in HubSpot (HubSpot)

e Arficle: Create and sync conversion events... (HubSpot)
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https://academy.hubspot.com/lessons/started-with-hubspot-ads
https://blog.hubspot.com/customers/why-you-should-be-leveraging-hubspot-ads-optimization-events
https://knowledge.hubspot.com/ads/create-facebook-and-linkedin-lead-ads-in-hubspot
https://knowledge.hubspot.com/ads/ad-tracking-in-hubspot#:~:text=To%20track%20ads%20in%20an,the%20Auto%20tracking%20switch%20on.
https://knowledge.hubspot.com/ads/create-ads-audiences-in-hubspot
https://knowledge.hubspot.com/ads/ads-faq
https://knowledge.hubspot.com/ads/analyze-ad-campaigns-in-hubspot
https://knowledge.hubspot.com/ads/create-and-sync-crm-lifecycle-events-with-your-google-ads-or-facebook-ad-accounts

Thank you



